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3. Ny RSAVDYEH

O REZHHICREDHICEFEDES - BRESK T HRERTRIND ZEHZN

~

Strong earthquake strikes central Myanmar [5HWHIZEDSI ¥ '~ —HEiz 59 |

@ [ETR - EERE] » [ZHEHEE] TlE be #FEANEEIN. ZNZEN V-ing ¥ V-ed
DREETREIND
Virtual spaces coaxing Japan’s social recluses back into society [ 7 7 —7F v V72 Z2[H]
PHEAODODEZZH VDAL ZHEEIRT H L)L T 2% ] (The Japan Times, April
13, 2023)
Russian TV protester listed as wanted fugitive [T 7 AD TVHLigEE T4 TR A O
Targ & LT A MI#k5b | (Reuters, October 4, 2022)

® XRRIEAESE (to V) TRINBZEHZN
Trump to visit Japan [ M T ¥ 7 KfeaE H A % 75 5%

@ @Y be FFEIBAERINDZEHZN
Book store owner in Hyogo laments the passing of an era [JLEEOLRED A+ —F—
RROZEEZIEL &
Missing part of Japan’s 1st imported novel found in Osaka [ HZA#) O AN OITH
RHERFTRIC 2% % ] (The Asahi Shimbun, August 31, 2022)

G BEREEZRITEHICIOY (1) ZAVSZENBS
Survey: Over 60% constantly keep masks on [FZIZ L % & 60% LA D ADVE IV A
7 #%M | (Jiji Press, April 27, 2023)

©® AHEPEEINZHIND
gov't = government (EUfT) pref. — prefecture (IF)
fest — festival (7 = A7 1 /\)b, 520)
int’l = international (B 7%)
MPD — The Metropolitan Police Department (Z#i)T)
SDF — The Self-Defense Force (H %)
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30 Years of Pokémon’s Global Success

RrEZ ARUSKIEIC

A gameplay screen from Pokémon Trading Card Game Pocket (The Asahi Shimbun Asia & Japan Watch)

) Key Expressions 1 G002 @0
BFREZEVT1I~30 () WIELRFEEEZANTIL L),

1. The Pokémon Card Game ( o ) a period of poor sales and made an

amazing comeback seven years ago.

RTECHA—RFT—LBFELERRBAZR)BA T 7Ffl. RELHDLNY TEREL
2. Both the newly (1 ) battle elements in Pokémon cards and the
release of Yu-Gi-Oh! cards in 1999 helped expand the trading card market.
FUKKRTEH—FICBASWAEEBVWOERE, 1999 FOMEBEH—FOU Y —-IH, PL—T 1
T H— RHEOLKEBER U .

3. Though the popularity of Pokémon cards slowed down in Japan in the 2000s,

) their popularity overseas for years.

HATIE 2000 FRICE D ERTELD— FOARPED L=, RUOE. BATAREHMEL 7=

11



- Key Expressions 2

REMENRKE T, MROTHICH FZEEPTY LifE. fBICHED2EELEETRT
RENIEHELE T,

1~6DZEFNIZH T E 2L LN 2 B LRTIL &),

1. be ( ) 100 billion yen  [1 T&EMDAHifEA S 5 ]
2. until ( ) 2025 (2025 &EHEE T T
3. reach a ( ) [EFRm () 1I5ET 5]
4. ( ) 27% (27 /%=t e D 5]
5. ( ) market CEIAN T35 ]
6. ( ) of its growth [ZDOREDIEETT]

record high domestic worth driving force fiscal account for

) Key Expressions 3
BIESE T (have [has] +#@F555) (ZBEOH LA OHEICESL T TORER
BEERLET. HAFEEZZEZIZL T, SNFEFTORTE YD ANFIZOWTIRR7-HE
LOEFMNIZE TIZE 252 @I D 6O, #ULBICEfLSETEEANT L &
9o
1. So far, more than 64.8 billion Pokémon cards ( ).
ChETICOASEBHRLUILEDKRTELH— KPHIRIZh T3,

2. Since Pokémon cards introduced a new element, using manga and anime
characters for card games ( ) a successful business

model.
KTELH—FKPFHLWERZEALTUE. h—RF—LICY AR T A X v 572 —%eFHT5
CERBRULAEEYS R IETFIVLELE ST W3,

3. The popularity of the Pokémon Card Game ( ) to

extraordinary levels over the past few years.
KIELH— KT —LOATREZ ZCHERICE-> TEELBLANIVICETEF LTV,

balloon become print

12



Chaqpterm 30 Years of Pokémon’s Global Success

) Background Knowledge © cp1-03
RrEY A= Fr—21l00 T HLUIHBRLN TR0 E D% 1~ 45 EFEL L),

The Pokémon Card Game launched in 2018 consisted of a package containing a
set of 60 cards that allowed players to start battling without any other
preparations. Nine types of these sets were sold for 500 yen each, excluding tax. It
was easy to play with just one set, and players only needed a 500-yen coin to get
started. Although it was an exceptional price, the company wanted to increase the
number of users, even if this product alone was not enough to make the business
profitable. Sales were much higher than expected. Production could not keep up

with demand, and the products became difficult to find in stores.
The Asahi Shimbun Asia & Japan Watch

D exceptional [fI4&07% | profitable [FlZ&% 4] demand [EE]

9D HIB. 1ty FHNIENNMLERDBZZ ENTE

H— KT —LDOFEREERHOFEEIESHIC LR 7
A—HF—HFICW)RTVHIAS00 HE WS MIRTRSN TV,
EEMEVEDL T, ETEREADITIDEHEL L o7,

oW

i) Newspaper English

REGEETIEI RO K DS HRANIERINEDODND CEDNKLHDEXT,
%) The Pokémon Card Game suffered a period of flagging interest.
RTEVH— R — AR BHROERD EN TN 270) KHAERERUT
The first smartphone app of the game was released, fueling its popularity.
ZDT —LADRHIIDAIART TUMHTESN. AKUCKEDITTC WARIZEFTD,

HAEASEZIZ, RIRNGRBAGEAZRTEV A= Fr =207 — A %FHLTW
HEXD[  JTHOFEHNZEDPZEL &)
1. A product launched in 2018 [ revival / that / the V-shaped / led / triggered ] to

the current boom.
2018 FICREINARRIE, BEDT—LICDENF B VFREREDS X2 EL -7,

2. The Pokémon Card Game is now [ popularity / extended / of / an / riding / wave ].
RIECH=RTF—LISP. AROBEHRTIHEICE-> TV,

13
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Reading

Pokémon Card Game proves a global success on
30th anniversary

The Pokémon Card Game, which started 30 years ago,
overcame a period of poor sales and flagging interest, and is
now riding an extended wave of popularity far beyond the
expectations of company officials. The game made a dramatic
comeback seven years ago, and the first smartphone app for
the game was released in October, 2024, further fueling its
popularity.

More than 64.8 billion Pokémon cards have been printed so
far. “Conventional paper-made Pokémon cards are sold in 93
countries and regions. We developed the app to reach even
more people,” Tsunekazu Ishihara, president of The Pokémon
Company, which manages the Pokémon brand, said at an
event for the app’s release. The app allows players to collect
more than 250 original cards and engage in simple battles.
The company hopes the easy-to-start app will lead to increased
sales of the paper cards.

In general, the cards feature a specific Pokémon, as well as
its moves and special abilities. Two players can battle by
flipping cards to reveal their monsters, with the stronger one
winning the battle. The first player to win six battles is
declared the victor.

According to the Japan Toy Association, the domestic
trading card market was valued at around 100 billion yen
($632 million) until fiscal 2017. However, since fiscal 2018, the
market has rapidly expanded, reaching a record high of 277.4
billion yen in fiscal 2023. Trading cards accounted for about 27
percent of the entire toy market. The Annual Game Industry
Report in 2023, published by Media Create Co., said Pokémon
cards accounted for about half of the domestic trading card
market and were clearly a driving force of its growth.

Previously, the main goal concerning trading cards,
including those of professional baseball players, was to collect
as many as possible. However, the Pokémon cards introduced
a new element, namely their use in battles. Yu-Gi-Oh! cards,
released in 1999, also helped expand the trading card market.

© cp1-04

official [4/F#&. EARE]

conventional [$¢3k®M ]

engage in... [~ T# 5., ~IC
ST 3]

easy-to-start app [#A® ¥ F L)
771

flip[ (H— F&)ERT . H< 3]

declared [~ EEEEN 3]

Japan Toy Association [ B 7t

Eip=]

entire [&14&0 ]

previously [LIETIE]
concerning [~IZBT 3]

namely [D% V)]



Chapterm 30 Years of Pokémon’s Global Success

Since then, using manga and anime characters for card games
has become a successful business model. In the 2000s,
however, the popularity of Pokémon cards slowed down in
Japan.
40 In contrast with Japan, Pokémon cards had long incontrastwith.. [~&HERT,
maintained their popularity overseas, particularly in the ##8g9c]
United States. This was because ordinary players organized
their own competitions in various regions, creating competiton [EEHEE. #2)
environments where it was easy to enjoy the game. In the first  environment [BE IR, 55
45 half of the 2010s, The Pokémon Company imported the
overseas system and encouraged Japanese players to hold
their own competitions.
The company’s employees went to these competition venues
to hear directly from participants about their suggestions
50 and complaints, and used that information for product
development and competition management.
The Asahi Shimbun Asia & Japan Watch

i) Comprehension
ALONFEIZEI LI, 1L 20 LAEHIELDITHE B RLDE, 3DHEMD
K2 L THELLLDE, a~d2bERFEL L),

1. The Pokémon Company hopes the release of their app will lead to
a. the launch of a new line of Pokémon products.
b. a boost in paper card sales.

. more complex battles for players.

o

d. a Pokémon comeback in Japan.

2. The domestic trading card market reached a record high of
a. 100 billion yen in 2017.
b. 27 percent of the toy market in 2018.
c. 277.4 billion yen in 2023.
d. 50 percent of the toy market in the 2000s.

3. Why did Pokémon cards remain popular overseas, particularly in the United States?
a. Players organized competitions independently.
b. The cards could be used in battles.
c. The cards were cheaper in the U.S.

d. More original cards were available.

15



———) Summary oLz @ coros
IFTOZEAT 1 ~ 4128 T F 2550 % 8P 580, EXANTL L),

Despite periods of slow growth in Japan, the Pokémon Card Game has
recently surged in popularity, (%" ) company
expectations. The game continues to be sold worldwide,
* ) steady popularity overseas with a new
smartphone app (* ) to expand the reach of
the game. Along with other card games like Yu-Gi-Oh!, Pokémon cards have
established a successful business model (* )

manga and anime characters.

aiming incorporating maintaining surpassing

) Insights into Today’s World JaoLos  -@cpreo

DT OXEEDZIIC, Hhl-DEZZENTATILL ), FOH. 7 I5AAL MIF
ONEFRIEZATHATIL LI,

According to the article, Pokémon became much more popular after the
L smartphone app came out. Have you ever played any smartphone games?

Of course, | have played
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