Preface

Teachers and students of English these days find themselves faced with a huge
variety of textbooks to choose from, all emphasizing to one degree or another such
skills as reading, writing, listening, and conversing. Here, however, we hope to
offer something slightly unusual: a book that encourages learners of English not
only to read passages aloud but also to retell them in their own words. These
rewarding activities are supplemented by a useful range of others that focus on such
things as checking facts, warming up, and working in pairs.

The value of reading aloud is well known. It encourages greater mastery of the
target language’s sound system and helps learners to recognize and internalize new
words and phrases by bringing them to life. The further activity of retelling brings
benefit to learners by reinforcing what has been newly learned and serves to give a
satisfying sense of accomplishment in the language. The impact of these activities is
amplified by making them as enjoyable as possible, and this is reflected in the title
of the book, with its emphasis on the pleasure that can be gained from approaching
English in this way.

I would like to offer my sincere thanks to my editor, Ms. Michi Tsutahara, whose
patience and support have been indispensable in carrying the book through to its
successful completion, and to my co-author, Professor Takane Yamaguchi, whose skill
and imagination in devising useful and effective tasks have made such an important

contribution to this book. Anthony P. Newell
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[ Jepan has produced many extraordinary people in various fields. Let’s
look at two men from the world of business: Masayoshi Son and Toshifumi
Suzuki. Both men have had a great impact on Japan's business world—

though in very different ways.

s [ Son is the founder and current CEO of the huge multinational
telecommunications company SoftBank. As a businessman, he has
achieved ane success after another—purchasing a baseball team, selling
iPhones, and developing robots, to name just a few. The keys to his success

were a sense of determination and a willingness to be bold.

1 g n a now-famous meeting with Steve Jobs, Son obtained the exclusive right
to sell iPhones in Japan. Son had heard about the iPhone as carly as 2005,
two years before it appeared on the market. Determined to be the seller
of iPhones in Japan, he contacted Jobs and got an exclusive contract! He

was also bold enough to take on difficult challenges. A good example was

5 his development of a robot—*Pepper”—that was able to communicate with
humans.
[ Toshit ki, former CEO of the T-Eleven ch v tores

was a very different kind of businessman. He is sometimes called “the king
of Japanese retail” His chain of stores was highly successful because it

® provided “what the customers need” through precise data analysis

[ His path to success involved a great deal of hard work and original
thinking. He imported the idea of convenience stores from America and
changed it to fit Japan. The keys to his success were effective management
and the use of technology. Japanese stores don't have space to keep a large

% stock of products, so efficiency is important. Suzuki introduced a system
to carefully examine past shopping data, predict shopping patterns, and
distribute the right amount of stock to each store. This provided customers.
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with a new level of responsiveness and efficiency

[ These two businessmen are very different, but they both brought

imagination and creative thinking—as well as hard work and boldness.
to the world of doing business. In doing so, they showed that there is more

than one way to be a great leader.
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The keys to his success were effective management and the use of
technology. Japanese stores don't have space to keep a large stock
of products, so efficiency is important. Suauki introduced a
system / [0 carefully examine past shopping data,] / [predict
shopping patterns,] | and [distribute the right amount of stock to

each store
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Looking at Life through the Eyes of a Cat
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a cat at the cat’s A photo showing both a cat and its
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Quick Facts

* Name Iwago Mitsuaki

* Occupation Wildlife 1p

« Born November 27, 2

e Birthplace  Tokyo, Japan

* Early Life Began photographing animals

ki a trip to the
Galapagos Islands -

* Major Works Best-selling photo books ©lwago Photographic Office
An NHK TV *s called “It's a Cat’s Life”
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Why are people so interested in seeing cats? For one thing, unlike dogs, cats
have never been completely tamed. They share a world shaped by humans, but

in many ways they make it their own.
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Sometimes it’s good to look at life in a different way and get a fresh

view of things. That is what the photographer Iwago Mitsuaki has done.
Best known for his work with wildlife, Iwago developed an interest in
photographing animals following a trip with his father to the Galapagos
Islands. He has since traveled the world to capture the lives of animals
on film. His work is good enough to have appeared in globally influential

magazines like National Geographic.

E In recent times, Iwago has made a series for television called “It’s a Cat’s

Life.” From Okinawa to France, Iwago has filmed cats in different natural

surroundings. His work has three distinct features that make it special.

First, he always tries to film a cat at the cat’s own eye level, seeing what
the cat sees, not what we as humans are used to seeing. Second, he shows
both cats and their surroundings in a way that is interesting, as well as
representative of a cat’s life. As a result, his images often have the quality
of beautiful paintings, moments captured forever. Typical of this is one
image of a cat sitting among falling cherry blossom. Finally, he approaches
cats with respect and patience, waiting to become accepted into their
world, rather than imposing himself on it. This lets him see things others

miss.

20 E His work shows a fascination with cats that is shared by many. Why are

25

50

people so interested in seeing cats?
For one thing, unlike dogs, cats have
never been completely tamed. They
share a world shaped by humans,

but in many ways they make it

their own. So the character of each



cat comes out as it explores the world and adapts to its surroundings. As
Iwago shows, this can sometimes be funny, surprising, or sad. Perhaps that
reassures us, as our own lives can be funny, surprising, and sad. Iwago’s
cats can be our connection back to nature. By watching his films about 30
cats, we see our own world afresh.
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1. He approaches cats / with respect and patience, / waiting to become
accepted into their world, / rather than imposing himself on it.
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Why are people so interested in seeing cats? For one thing,
unlike dogs, /| cats have never been completely tamed. // They share a
world shaped by humans, but in many ways they make it their
own. So the character of each cat comes out as it explores the
)

world and adapts to its surroundings. As Iwago shows, this can some-

times be funny, surprising, or sad.
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What Makes Iwago’s Photos Special?

His work has three distinct features that make it special.

First, he always tries to

Second, he shows

%3 | Finally, he approaches cats with respect and patience, waiting to
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