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Give Me an Objective Opinion
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The Yomiuri Shimbun
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1. A(c__ __) at an eyeglass store is showing a tablet screen to a customer.
HAHRFEEDNEED, HABEIZY 7Ly Mz RETwb,

2. A new service (g _ _ _ _ ) advice to users.
HOLMT—C A= —IZT FA ZA%F 5,

3. Al's data-based “objective advice” may be widely ( a ) in the

future.
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@ Key Expressions 2
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1. import (f ¥R— 13 3) <[ 1 (ZZ2 AR=1735)
2. objective (F#IN7%) <[ I (F#mz%)

3. salesperson (J5H. W5EH) <[ 1 (%)

4. single (&2 ?) < [ 1 (B¥oD)

5. personal (Ml AfY7%:) <[ 1 (B, AW%)
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1. More and more companies are offering services utilizing artificial intelligence
(AD) to provide advice on daily life.
FTETELELOMEN, HEEAFGIZES2D L (
) ATAEE (AD) 2R L2 — X2t T 5 X912 >Tna,

2. Due to the spread of the internet, it has become easy to collect big data for Al

to study.
A7 =%y bOERIZED, ATDPEET 572012 (
) %ﬁ‘b:tﬁ‘ﬁf:o

3. AT’s ability to recognize languages and images has been improving, as well as

its ability to “study” a large volume of data and analyze it.
Al ( ) BEFHEA L TETBY, (
) BB FL2YTH S,
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According to a 2016 white paper published by the Ministry of International

Affairs and Communications on information and communications, about 50 percent
of people have had a conversation with machines or services using Al technology.

Asked about their impressions, many respondents gave positive answers such
as “I think it’s good because it’s convenient,” “I was surprised because it’s smart”
and “I enjoyed the conversation.” However, there were also people who felt
bewildered or uncomfortable interacting with AI. They gave answers such as “I
couldn’t have a smooth conversation” and “I don’t think I can get used to it easily.”
Opinions on Al are divided, apparently because communicating with it is
something new and different.

The Japan News

KRR o A28 AL B &2 7280k & O X5ER°— E XA 2 RKEBRIEATH 5.
% OREZRD AL L CTUHENTH o 720
Al L DOZEHRICBE L THR L2 D APRITER C 720 75 Ndwn o7z,
AllDaza=r—2a 3EHLVWRELZLDOTH 5,

L

)\ FMECEMENSRRIEEOLH CEHOEFANLNSNDCENLIHOH
)“ 9o HEOEBAIFLERDIEFHNREOTHD. BARFEDFEIEEELEDHENHD
DTERLEUL& S0 FEZROCHICHEBENTHLERNTLL S,

UTO1E20RXD [ ] AORBEFAFAEELVVEIRICES,P A, £-BFERET
BREEEL &£ Do

1. “This service is based on lots of people’s opinions. It’s convincing because it gives

the feedback as a number,” said a [ junior high school / 15-year-old / third-year ]

girl from Nerima Ward, Tokyo.

[COH—CRILZLDADERELEIILTWT, BEIKTELTHLZOTHETE

E5 ] EHBERRRIS X 2 53k ( ) DALIEIRARTz,

2. In May, [ service provider / internet / major ] Biglobe Inc. conducted an online

survey on men and women aged 15 or older.

5 HZ, ( ) By ru—T7A&SHIE 165
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Al gives ‘objective’ advice for daily decisions

More and more companies are offering services utilizing
artificial intelligence (AI) to provide advice on daily life,
including shopping and romance.

AT’s ability to recognize languages and images has been

improving, as well as its ability to “study” a large volume of 5

4

data and analyze it. AI's data-based “objective advice’
appears to be widely accepted by customers.

“The match rate tops 90 percent, which means they’re a
good fit for you,” said a clerk at JINS Inc’s JINS Kichijoji
Daiyagai store, an eyeglass shop near Kichijoji Station in
Tokyo, showing a tablet screen to a customer in mid-
December.

A photo of a customer wearing eyeglasses is taken at the
store with the tablet device. Al then judges whether they fit
the customer.

The service is called “JINS BRAIN” and was launched by
the eyewear chain in November last year at about 300 outlets
across the country.

The AI decides based on a database of about 60,000
people. About 3,000 JINS store staff around the country
looked at photos of these people wearing eyeglasses and
evaluated whether the eyeglasses “fit” or “do not fit.”

Once a customer’s photo is imported to the tablet device,
JINS BRAIN gives the match rate, which ranges from 0 to
100 percent.

“At an ordinary store, I can only get advice from one
salesperson, but this service is based on lots of people’s
opinions,” said a 15-year-old third-year junior high school girl
from Nerima Ward, Tokyo. “It’s convincing because it gives
the feedback as a number.”

“If only one staff member looks after a customer,

be involved[A%.8858%] sometimes their personal opinion is involved,” said Riki

deputy manager [EI[5R |
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Nakamura, deputy manager of JINS Kichijoji Daiyagai store.
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“I hope judgments by JINS BRAIN will provide choices to
customers based on objective evaluations.”

Expectations are growing for “dialogues with Al.”

In May last year, major internet service provider Biglobe
Inc. conducted an online survey on men and women aged 15
or older. Asked about what they expect regarding Al, with
multiple answers allowed, 32 percent of respondents said
they expected Al to be a communication partner.

Probably backed by such expectations, the internet portal
site goo announced in its “Oshiete! goo” question and answer
community in September last year, a new service in which Al
mascot “Oshieru” gives advice on romance by learning from

answers given to similar previous questions.

The Japan News
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An (& ) number of companies are beginning to combine

artificial intelligence (AI) with “big data” in order to provide more

(% ) consultation services for their customers and users. By

gathering and analyzing (3

) numbers of individual,

subjective opinions on matters such as the suitability of a new pair of glasses and

(* ) dilemmas, Al can provide advice that is seen as being

more convincing.

romantic objective large increasing
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@® Comprehension 1
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A

It tells customers how well the products fit them. ( )

It uses a question and answer community on the web. ( )

It conducted a survey about Al ( )

It has a database of about 60,000 people. ( )

It has a mascot character which gives advice about romance. ( )
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1.

The JINS store customer who visited the Kichijoji store in mid December
a. had tried on over 90% of the glasses in the store.

b. refused to buy the glasses based on the JINS BRAIN results.

c. had her photo taken with the tablet device.

d. was disappointed not to get a match rate of 100%.

Riki Nakamura thinks that compared to using JINS BRAIN, relying on a
single clerk’s opinion is

a. less useful because it is too subjective.

b. more useful because it is so subjective.

c. less useful because it is too objective.

d. more useful because it is so objective.

. Biglobe Inc’’s online survey suggests that around a third of people aged over

15

a. feel uncomfortable with the idea of communicating with Al.

b. suspect that Al will not be able to communicate realistically.

c. anticipate that Al will be able to communicate with them in the future.

d. would prefer interacting with Al over interacting with other humans.



