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UNIT 5
Marketing, Sales and Products
—AsEF - A

é% Word Bank

PLTDa~jDREFERREBAZOREREY v F 7L T,

(©)CD 14

a. attractive - BERoFFo Eo L TCwiew ()
b. that’s why c E) ~ZIAET A, BIZT A C )
c. hire - JB> Bon/o, HRo C )
d. impossible - JB> AHER. (THIEN) TERY ()
e. advertise - ED ~%ED C )
f. raw - (B TH. B C )
g. marketplace - (R WA, B « )
h. limited - ED Ehs « )
i. survey - e BN, BIFEODH D C )
j. budget SRCVI R NI N S N C )

Grammar Helper® [to %7:1 ing TEFEARES T 3

AEFE, to + BRI O T, BB OEIE + ing O TET
Mg — %5, AR, BEOME 23 5,
L AFMHE — 4@ ERLBEEZ LT [~352 8] ZEIRL, XPTERRE - #igh - H

YEEIZ R %o

Lk To increase sales is difficult. [520) LiF% Lif5 2 & ]

fisk His plan is to put an ad in the paper. [FHBICILEZ T2 & |

HiWgEE He refused to give a discountonit. [H])5]& 3252 & ]
CIRIGMRG: — fhik 35720809 THI] 2R3

She works to promote new products. [FARIITET 5 7212 <
CIRASENHLE — #i% to A TR 2 HIBHiT 5,

I need someone to help the customers. [#A % [ < A

PE I
By — A ERUEL [~3562 8] Z#EKRL. E5E #lich. HFE. miEs o HWEE
DRE % T 5,

(JaiiEs o HYEE By introducing it, sales will double. [3EA$ % Z & T

L] fhEhad o HBFEIC to Rl & Fl v AR koG, Bisis v s8-8 1383
DF % B I H %,
Please remember to call our clients. [RFEIZ~ZHZ TW5 ]
I remember purchasing it from the firm. [EZIC~%2F 2 T 5]
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% Grammar Practice

PhHlESEIC, UTOEDA E-TI1I~10DtE T X&KL E SV (XFEIFAXFE

ICLBEEW),
giving out in order to increase |99m§
lowering marking not to make purchasing
satisfying to avoid to close to cooperate
to dominate to invest to raise to save
%1 The product was defective, so ( losing ) our market share was expected.

10.

22

. The company began (

ARG o 72O THYEARZ LD 2 e TR SNz,

) the market after launching its
new product.

T ORI B 2 B AR W MG Lo 7z,

- ( ) our customers’ needs is our top priority.
HBHEO=— X %723 LD ERAORELFHTD 5,

. One of our competitors wants ( ) with us ( )
in China.
BAOFEFHTF O AP ETOREIHII L7z > T b,

. Their strategy was ( ) coupons and rebates ( )
profits.
W o DWMEIL, FIZREWT20IC 7 —RURIR= 20LZ L TH D,

. By ( ) a three-month pass, our users are able
( ) a lot of money.
3rHOEWMEEZH) 2L T, BHOFHF L/ SAEEHHTEE T,
( ) any more losses, Jack decided ( ) his
business.

ChPE, HELZWEIIZ, Yy vy 730N R 7L REL L,

. ( ) down prices right after Christmas is common in the U.S.

7)) AR AEZIZ (BEmO) T 52 LIKRETIE KT,
The corporation is trying ( ) its cash flow for R&D.
T OMEKIERED (BIERTE) ~OEEHAFHZIELT L) IZHDO TS,

. The expiration date and contents must be printed ( ) lawsuits.

ARAR T M B 72 O I EIRIIIR & WEMNIIFIRIZOR ST 2 T hid e 572w,
We should consider ( ) our prices by 5%.
itk % 5% FiF5HZ & 2mif T 5 X&TY,

.-
i%' “Get Smart” Reading (9)CD 15

BLUTORID1I~40 () ATHRODEHLEERS, NETRIEH S,

It’s All in the Branding

In the modern world, shopping has never been more difficult, as more and
more new products enter the marketplace every day. For many customers it
is almost impossible 1. ( to know / knowing ) the difference between one
product and the next. That’s why successful companies have stopped 2. ( to
market / marketing ) their product and have begun to market their brand.
Coca-Cola, for example, doesn’t sell cola, it sells Coca-Cola; Nike doesn’t
sell athletic footwear, it sells Nike. These days, everything is becoming
branded, and companies know that 3. ( creating / by creating ) a strong brand
name, they will be able 4. ( to make / making ) rapid growth.

H LEOABICESVWTELLBDICET &2, BoTWVBHDICIEF 2RBU L IV,

1. Successful companies market their brand, not their product. (T/F)
2. Branding makes it possible for customers to know the difference between
products. (T/F)
L e . . (©)Cp 16
®,| Dialog in Action

b yHEC2EE. BERREYLEY— ST TBEAITDIINADDTEI EEED.
( ) IV EANRT Z L,
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HBbo—FEMEXERE. () ICEBEEZIANESV, ZUTERLAMENEGA
T. HOMENEZ AL G T,

BRESR Y LET— T 1 2 VERX IRV LAVLAIF 3L — FDFTY) LIFEMHIEY
7..7_}2\':%55[//5\? ?(/‘5{:7_0

Sam:

Meg:

Sam:

We need ( ) ( ) ways to sell more YumYums. Do you
think ( ) the price by 10% is a good idea, Meg?

Well, I don’t think that the price is the problem. The problem is that there
are only nine YumYums in each box. By ( ) 12 YumYums in
each box, I’'m sure people will want ( ) ( ) them.

OK, I agree. I also think that ( ) the package more attractive is
important. ( ) ( ) at the package now, it’s hard to
know what’s inside. I want it ( ) ( ) what YumYums
look like.

You’re right. We need ( ) ( ) a new package. I also
think we should consider ( ) a little Yum'Yums character to each
box.

That sounds good. And what about ( ) a TV commercial or
( ) away free samples of YumYums in front of train stations?

Our budget is limited, so I don’t think we can advertise on TV right now.
But ( ) out YumYums samples in front of train stations is a great
idea. We can hire some university students.

@ Think and Write

BLUTOE T REEREIEIDICKRDELLEGE . BRFOH D 5BV L S0,

1. The employees enjoyed ( ) higher bonuses, due to above average sales.
a. to receive b. receiving c. to receive & receiving i J5 7] i
2. The company decided ( ) its new goods at the trade fair.

a. to exhibit b. exhibiting c. to exhibit & exhibiting 7 /5 7] fi§

3. When we finish ( ) our survey, we’ll have important data.
a.toconduct  b.conducting  c.to conduct & conducting ifj /5 "] fig

4. We have started ( ) raw materials to make new chips.
a. to import b. importing c. to import & importing 5 1 Hg
5. We’d like ( ) young people with our new line of sportswear.
a. to target b. targeting c. to target & targeting j /5 1] g
24

HALUTDO () ADBRAEENZEZ LTI ETHILHESI VW, ZLTERLEE

1.

ST URAETRRLEICEZ LTV,

HHE 2 BARS D L — P A CEICH £ o THRL Vo
We want (rate to the stay exchange ) the same.

. FEFRT HHNCAETORMZ T 5 2 L3 THRUTY,

Inspecting all products ( very releasing is before them ) important.

E)RoTE Y ST EARE RS 223 FAOR S HELBOHTT,
How to (a bigger market capture share ) is our main concern.

L ETOHEEFRVYALDIEZHE L o72D T, FOJEFH YT L7,

(all inventory selling wasn’t the ) easy, so the store offered a discount.

CFOMBRIZZUT S Y A= VT WIERE S TR X7,

The shoe store held ( get to clearance sale a ) rid of old stock.
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