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UNIT 1
Success Stories

C Reporting (#R%) )

(1. PRE-READING ACTIVITIES )
< Warm-Up b RD1 SR NCASEXEZNBRVEL &5,

2) 3)

«C ) «C ) C )

(a) This item is a warm, long-sleeved shirt, usually with a soft inside layer.
(b) This item is a light, cotton shirt with short sleeves and no collar.
(c) This item is a sweater that buttons in front.

4 Vocabulary Hints » HAZEICES LSIC, ROBEENSEYIREBEEZREVEL
&2,

responds value demands customers

(1) To build a successful business, you have to develop products around things
people ( ), especially quality.
EY R AR RIS B 720121E, AL DMHifEZEVTWV 250, FHCWE 2% 2T,
Rz BAFE L 22 1 U7 & 0o,

(2) The Information Link means making sure the company ( ) quickly
to people’s ( ).
AV 7 A A=y av )ik, SEBAL OERICHBEEICHIEL T3 D EED»D
TELZLZE®T 2,

(3) This means that ( ) can go into any Benetton store in the world and
be sure of what they are buying.
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(2. IN-READING ACTIVITIES )

® NSUSTDRAEFMDINA >~ @ Reporting

BRICDWTIHRET 2 EEZ/X55 5 7% Reporting EEVWE T, TITE, RNERbE
VDRI U o R EEEICE T 2 BRI A ENREDOE THRRESNTVWET, EDELS

BIEILCE ST, BNERFTONETHAE > THEL &S,

4 While-Task P

Kl One of the most successful fashion companies in the
world is Benetton. The Benetton family opened their first
shop in Italy in 1968. Today, there are Benetton shops in
major cities all over the world. Benetton followed four mar-
keting principles in order to achieve their success.

1 The first principle is Consumer Concept. To build a suc-
cessful business, you have to develop products around
things people value, especially quality. The founder of
Benetton began by asking people what they wanted. He
created clothes to match people’s wants: the style is casual;
the colors and patterns are bold; and the quality is excel-
lent.

E] The Systems Link is another feature of good marketing.
For Benetton, this means waiting to get information about
what customers like and what they dislike before making
the clothes. In other words, Benetton’s clothes are made to
order.

B The Information Link means making sure the company
responds quickly to people’s demands. When something is
sold at a Benetton store, the store records information
about the type, size, and color of the item. This information
is then sent to the main office in Italy. Benetton can use
this information to identify popular products and to conti-
nue making them; it can also identify less popular products
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and stop making them.

H A final important marketing principle is the Retail Link. s
HREOEDREK LY
CHEWTHHEBEBL TV
All the stores have the same clothing, the same window 63 ;—WDZU&‘@
TFhy

There are Benetton stores in countries around the world.

displays, and the same approach to sales. This means that
customers can go into any Benetton store in the world and
be sure of what they are buying. The things people like
about Benetton stores are that the quality is always high
and the prices are generally low. And that spells success.
(275 words, Hoover’s Handbook of World Business, 1997)

Notes
Benetton "_R2 LV AFVTDOHL A TINT 2T DA—H— principle "I,  founder "l
¥, bold "lZ-o&h L7, feature "Fif#¥, in other words 'S\t 2 % &, demands "%
XK, identify 'T~TdH % L HD>% ) popular products " AKX  spell T~IZD%03% |

« Paragraph Summary P RDBARFBEAXDE/INT T T TDENTT, TnE
NICEEITBNTTITDOESZDOHTEL £ S,

VAT LY YT DREK

V7= 7 DR

WEEEMRD 2 & 7 OEE

Av 74 A=vav)y 7Ok

N b AR DRk

A~ AN AN A
~— N~ N N N

(3. POST-READING ACTIVITIES )

4 Comprehension » T—7ZEVWTTRICEVIGETDZ AN, XZTHRIEE
U&de REEHRULXNEAZICE> TWBHRICIET
(True) =, EHZHBEICIEF (False) 2 () OHIC

EEANEL LD,
@ ( ) The Benetton family opened their first shop in Italy in
2 ( ) The of Benetton began by asking people what they
wanted.
3) ( ) Benetton’s clothes are to order.
4) ( ) The store records information about of the item.
B) ( ) have the same clothing, the same window displays,

and the same approach to sales.
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(4. FINISHING TOUCH )

.

—— Grammar Focus |ZEE > bk

By

EFIC ing 227252 &lc&oT, ~932&) EWSEKRZRULET,
AIBEFHDRSIC, ZOELNLKHALENET,

5l : The founder of Benetton began by asking people what they wanted.

P SEXONBEENICRS > TEHRBICER, XamMIEEL &5,

(1) I like (play) the piano.

(2) (Travel) is a good way to relax.

(3) Thank you for (invite) me to your birthday party.
(4) Reading French is easier than (speak) it.

(5) She never comes to school without (be) late.

4 Vocabulary Expansion » AXH D %5 success & F2AFA successful D & 5
I, &FICful 223 TRARREICBRSEWVWSFIN S
D, ZOMICHEW DD DERDLBDET, RDA
AZBRRAICEZATHRL & Do

(TS j|Za5d]
success successful
poison poisonous
salt salty
scholar scholarly

(1) beauty —

(2) humor —

(3) rain —

4) week —




