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FAERE I, X EZHATEZOREREEZ, TNEHABTEIALLZBTE VI HATT,
WHIFHEE O L THAGEICHE L TRODLIERTT, ELOERE IEHEICHEET S
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DN Z TR SEFO) =T 4 V7 TFFANTT, [MMEOHEE] 17 Vv—3 7%
HFl MM~ A4 2074 [BEoFRKE] 28, SBRTHI>TEIPRITIIERSK
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K EAEE,. FEOIKCTZAHLIICEBELTH) £,

—ODI=y Do 2BRIZIEE. (1) EOITIVTZILTEOR TV EEELESE.
KRB, RYDPTHTHEOZDVTHSIKLSICRY., (2) ZORNABREHELRREET
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1st Reading

TP, AL THEG (BiE) LTAFTLEI. XYL MvamA, Th
WA ENTVWBHAGE (EXS A4 PVOBERTIE RS, HRFEE LTE2AKEZ T DTV
FrvFAE—WEIDOTYT) E2RATHEEZTIL 226, F1ERE»PORBEORE T
T, BEREZEZZ LD OHATHAET,

KX ZHOTDOIZENTVLESGWIZS L) 325 BEROYNE & BDLNLETTIZA
Fvva () 23, REoFLF)EEbNLENEZNA»>Z ([ ]) TH
ATEY TEAGERZEBDbNAEFTIC I (( ) 237203503 BEIOTT,

DS RVCHEEPHTETH oK TIZFKE L THFE 2T, BERZHENL 22055
RBEFEFTHAN->TAHAELL ) ZVHLOLWETTEH > ThEAEDL T (R SIC
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T TR DWEE TS, X7 T — 7 DIR%E— % DT, FEFEERDOITH) DRI
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Unit 1

fRIERDEE ICHY AR 7 /N D IVESE

Let Us Be Ethical Consumers

EQUALAND -TRUST AND INTIMATE- / Produced by ONEO Ltd.
I Heading @cor02 ~ @i

TOKYO—Apparel makers are increasingly creating products in ways that

take into consideration the human rights of those involved in production and
the environment. Such moves are aimed at raising brand value by tapping into
demand among people looking for such products in so-called ethical consumption.

Ethical consumption is expected to present opportunities for tackling issues
such as human rights violations and environmental destruction.

Equaland Trust and Intimate, a brand that uses natural materials, attaches
a “tag of trust” to its products. The tag, inscribed with the signatures of cotton
producers and designers, certifies that the brand is determined to reduce its
environmental impact and that it protects the human rights of its producers.

The 2013 collapse of a garment factory in Bangladesh triggered a global
movement in the apparel industry to review poor working conditions. Last year,
allegations of forced labor surfaced in China’s Xinjiang region. Equaland’s tag is a
reflection of its commitment to tackling such dark legacies of the apparel industry.

“Those who make clothes have been oppressed and not been able to express

their anger,” said Shinichiro Kose, one of the brand’s founders. “The tag also shows



Let Us Be Ethical Consumers

respect for the makers.”

The U.N. Conference on Trade and Development in 2019 called apparel the
second most polluting industry after oil, taking issue with overproduction and
massive waste stemming from the rise of low-cost fashion. In the apparel industry,
the production of materials and products requires massive amounts of water, while
the incineration of waste emits large amounts of carbon dioxide.

Efforts to improve the industry’s environmental impact are slowly taking root.
Goldwin Inc., the trademark owner of outdoor gear brand The North Face in Japan,
plans to release fleece and denim products that use artificial protein yarns made
from plants this autumn. The clothing maker plans to produce artificial yarn made
from discarded cotton clothes in the future. Ryohin Keikaku Co., a lifestyle goods
company that operates the Muji brand, is collecting used clothing produced by the
company and dyeing it to sell again at 18 select stores in Japan.

Ethical consumption has taken root in the United States and Europe. In
Britain, the market for such goods, including foods, is calculated to have reached
some ¥19 trillion in 2020.

On the other hand, a survey conducted the same year by Japanese advertising
agency Dentsu Inc. found that 76% of respondents in Japan did not know the
phrase “ethical consumption” at all.

“There is a polarization of awareness in Japan,” said Tomokazu Seki, business
strategist at Dentsu who carried out the survey. Seki stressed the need to raise
the value of socially conscious goods in order to make them more popular, saying,
“They need to look good and be easy to buy.”

JUI / The Japan News

(455 words)
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I ®hunking GoLon @coro
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Let Us Be Ethical Consumers Unit 1

I @ hoosing oLons @cors

1.0~0D [ ] ADELSDEZEREruelCBRBDEZ. BECHERBLEL LD,
2. OXF7)—0%& LEL&D. BboH. BEZXRLEL KD,
D AZA=[ 1 ADELSHDBERD. D~ODXLHETVELICEHRIT S
22 BIA=A6RTICAZADTHEME. FhdtrueHfalse HEHIET B,
EHIC, trueBS5ZDEFRYIRL. false RSFTIET B,

(D Those who make clothes have tended to be forced to work in [ ideal / poor ]
conditions.

@ The apparel industry has been a major environmental polluter, using huge
amounts of [ water / air | and emitting tons of COs.

® Clothing manufacturers are beginning to [ consider / ignore ] the human rights

of those who make their clothes.

@ One manufacturer is putting a special label on their products to [ show /
hide ] that the clothes have been made with concern for the environment and

the human rights of the workers.

(® Awareness of ethical consumption is [ more / less ] widespread in Japan than
in the US and Europe.

I ®]ral Reading ~ {otos @cors

BEAX—UPARMEINENEZR B SBTFEHE. FRTERLEL LD,
AVEBHERDIC. ZhEBNIEDIC. () ADFREHRAL LSS, —OBRFUF2TL
T. / OB TRA—XEZBOTRELET.

1. Apparel makers_are increasingly creating products / in ways
tha(t) takevinto conSideration / the hUman I‘ightSvof
those_involved_in production / an(d) the enVironment.

Sront] RIRIR 3D that (2.2 <88,

2. Those who ma(ke) clothes have been_oppressed / an(d)
no(t) been_able to express their_anger.

SpoNT] n THH S been DRICABHRIcH. LHLNITYVFV T,

3. Ethical consumption_ (h)as taken root / in the united
States_an(d)_Europe.

Spowt] th TIEE L% LoNY EWICH TS,

13



14

I vl efining GoLs @coms

1. O~ONERICHTIEEDBEZANDOBATEX, SECHERLEL LD,
2. ROXR7T—0%&LEL&LD. Bbo/kb, BEERNKLEL LS.

(P AZA=BRBERLEHDTVALICD~ODEEEES

22 BEA=AHRTICAZADTEERICKULT HHEEELD

®(c______ ) = to officially state that something meets certain standards

@t ______ ) = cause an event or a situation to happen or exist

®(a _________ ) = a claim or assertion that someone has done something
illegal or wrong

@®(s ______ ) = to become known

® (s __ _) = to originate in or to be caused by

®c___________ ) = complete burning of something

@Od______ ) = to get rid of something as no longer useful

(‘p ___________ ) = division into two sharply contrasting groups or sets

of opinions or beliefs

I Hepeating GoLos @coras

1. O~®DZHF % Defining DIEFEDEDH B WNIEDEALT - IREE TIED. F7F THER
LEL &S, DefiningDENENDEIE—ELIEZIEEA.

2. ROXF7IT—=0% LEL&D. 276, REIZXRALEL&D.

AZA=HREZRED STV ELICO~@Z 1IN DOETRI S

BEA=FHRTICENZRYIRTY

AZA= ( ) OfEfM%E [E—] IZRAT. O~®ODX%ZEF VX LICERT B

BEA= ( ) ADEEEEZEAD

300

(D Her problems ( ) from her difficult childhood.

@ I am training to become a ( ) counselor.

® Do you have any evidence to support this ( )?

@ It is not yet clear what ( ) the accident.

® Please ( ) litter in the trash box.

(® No further information has ( ) yet.

(@ Public opinion is sharply ( ) on this issue.

All the infected clothing needs to be ( ) rather than

buried in a landfill.
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I Hetelling GoLoy @cor

RDF—T—REFBLEDEANDENEE>THEL LD, FIFEFTHERBTEET.

Consumers | aware of ethical consumption
[

consuming / buying, products, ethical way

A buy cheap clothes <« poor condition = NOT ethical

= because A support poor working
condition

A buy clothes <« polluting environ. = NOT ethical

=> because g pollute environ.

made by workers

[
<Ethical> A buy clothes human rights protected

produced in environ. friendly way

\Clothing companies\ efforts in this direction = brand value

\Awareness in JPN\ low

I Sommenting oo s
1~10EAXDARICEET D IAX 2 N TY ., BADEZILZOX > MDD NISHEAS
LY. BERZMIMAZY LT, BAOEAEL TN F—IBEATAHAFEL &D,
1. I had never heard the term “ethical consumption” before I read this.

2. To be honest, I had never thought about the people who made my clothes. I
just thought about buying good things at cheaper prices.

3. From now on, I will buy clothes from clothing manufacturers who respect the
human rights of the people who make those clothes.

4. I would like to avoid buying products from fast fashion brands.

5. I know that human rights for workers are important, but I can’t help buying
cheap clothes because I am not rich.

6. Environmentally friendly fashion items are too expensive for me to afford.

7. 1 think we should watch each clothing manufacturer carefully to see how they
deal with this issue.

8. Ididn’t know that the clothing industry uses a lot of water.
9. Japan should be more serious about ethical consumption.

10. We should buy a smaller number of higher-priced and better-quality clothes.
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